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Ka-Prodi MM FEB UPI YAI,

23 buku (1 International Book- LATVIA_European), 27
Internasional Journal Manuscripts (5 scopus- Q3, 1
Elsevier, Index copernicus), Presenter-International

conference (Finland (Aalto University), Tokyo, Singapore
(NUSS), Bali, Batam, Manado, Makasar, Jakarta
(INA),etc), Int. Reviewer (ltaly dan Yunani), Int. Pilot
Survey; Beijing, Hanoi Vietnam, Singapore. Thw
International- Symposium Judge, Korea , DOSEN S3 FEB
UPI YAI, Ul, DOSEN S2 MM FEB UPI YAI, UMB, PAKUAN,
STIK SC, DOSEN S1 ARS TEKNIK UPI YAI.
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EndNote is a bibliographic software

* EndNote is a bibliographic software that is used to
store and manage all your references. It is actually a
databaseas Endnote Libraries. It allows you to import
and organize references into groups to easily manage
many projects using the same library.

 The references could then be use as you write your
paper or thesis, and create your bibliography in the
style of your choice.

* References can be imported from databases such as
ScienceDirect. EndNote works with Microsoft Word,
OpenOffice.org Writer, Wolfram Mathmaticva, and
Apple Pages.
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1. Navigating the Library Window

To start EndNote in Windows 7,

Click on the Start button = All Programs = EndNote = EndNote Program

EndMote
F. Configure EndMote
F EndMote Halp

B EndMole Program
=L Getting Stared Guide
BP Update Endhote
Gameas

Google Chrome

Google Drive
GRADEprofiber

IEM SP55 Stat=tics

i

‘"| e = |lﬁ

This is the main EndNote X7 windows

Dr Wilhelmus Hary Susilo- WORKSHOP
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The panels

Search panel

Ele Edin Beferenoes Groups Tools Window Help

[ || Ec Pubic Healn =5 =2| E || Cuick Search & Hide search Panel
search Whaole Group + | |Wetch Case || match Words Sl I:‘"| Praviow | [ Attached POFs | [
IZII -r : 20 e - p— . Ii B : Referenos Type: Jowmal Actide
I B Unfiled & & Author ez Title
il Trash " Al-Dirini, B M Reed, M. P; Hu, J; - 2018 Development and Validation of a Hi
= My Groups e Fatima, N. ole Bltiggtin-Vitro&it/iSgt Compar
- Fatima, M.; Ali Abidi, 5 Y. Meo, A A, 2016 = =In Vitre=/= Comparative Study
R S s  Gao, Y:Cronin, N.J;Pesola & J;F_ 2016  Muscle activity patterns and spinal -
€L EMBASE (DvidSP) &  Garcia-Gonzalez, R Aldezabal, A L. 2016 Influence of Snowmelt Timing on
€ Library of Congress s Guan, A Wang, ¥.; Philips, K. 5 Li_.. 2016 A eontact-lens-on-a-chip companio Development and Validation f  High Anatomical Fidelity FE
@ LISTA [EESCO) ®  Kemeraj, D.C;Diclanno, B E; Maha. 2016 Inter-Rater Reliability of the Power N 410 e Burtnck and Thigh of = Seated Individusl
€ ProQuest s Kerakolis, T.; Barrett, 1} Callaghan, _. 2016 A eomparison of trunk biomechanic -
€ PubMed (MLM) s Lamprecht, M. R Elkin, B 5. Kesaw.. 2016 Strong correlation of genome.wide
€1 Web of Science Care €. e Lawn, 5.: Westwood, T.; Jordans, 5. ... 2016 Support Warliers Can Develop the §
R ®  Lee, H.Cs Yoo do, Hi Testa, M Shi. 2016 Effective dose evaluation of NORM.
@ Marker, R. J.; Balter, J. E; Nofsinger... 2016 Upper trapezius muscle activity in h
= Find Full Text & Matsumato, T: Fujimari, K; Andoh-.. 2016 Functional Neurons Generated from
- Pereira, M. L Straker, L. M.: Coman... 2018 Inter-rater reliability of an observat
- Piranveysah, P: Motamedzade, M.; .. 2018 BAgsociation batwean Psychosodial, |
- Sahu, 5. C; Roy, 5. Zheng, J; Thrie, J. 2018 Contribution of ionic silver to genol
- Simgman, E. L; Daphalapurkar, ;... 2018 Indirect traumatic optic newropathy
- Weidemann, E.; Andersson, P. L; Bi.. 2016 Lith congress of combustion by-pr -
fl I ¥
Shawing 20 of 20 rerces n Group (All References: 200 L,uy'n-u1 -
| Library panel Reference List Panel Tabs panel
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The menu bar

Brief Guide to using EndNote X7

. @[ile Edit References Groups Tools Window Help

fji| BMC Public Helth ‘#Eﬁ(jﬁﬁm I [M@*m Quice Searen 0= 4 Hide Search Pane

nood o ST woit | Refereare | Previes hlﬂl tarhed PMiFs ﬂ L
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Membuat data base

e 1. Insert individual.
e 2.Insert dari data base Jurnal tertentu



3. Cite from google

Google Scholar Citation

Search the articles in Google Scholar, http://scholar.google.com/
Select Cite at the bottom of the article you like to export.

Google

Scholar

I Articles
Case law

My library

Arty time
Since 208
Since 2015

Ergonomics AND Cffice - EN
About 151,000 results (0.0 sac) # My Citations n -

Ergonomics in Office-Based Surgery: A Survey-Guided Observational Study hwww_com [HTML]
AL Esser, JG Koshy, HYW Randle - Dermatologic Surgery, 2007 - Wiley Online Library

OBJECTIVE Using Maohs surgery as a model, we investigated the role of ergonomics in

office-based surgery to imit work-related musc uloskelstal disorders. METHODS Al Mayo

Clinic surgeons cumrently peforming Maohs surgery and Maohs surgegg an=d at Mayo ...

Cited by 29 Related aticles Al & verzions  Web of Science: 153.,9

[crmamion] Industnal ergonomics: Case studies

Bl Pulat, DZ Alexandsr - 1321 - Me Graw-Hill Companies
Cited by 31 Related articles Cite Save

e A pop-up window appear

8/15/2020

Select EndMNote
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Perhatikan Index Journal

* SCOPUS- CEK SJR
* INDEX COPERNICUS



Bagaimana konteks manage referensi
dengan keilmuan manajemen?

Bidang ilmu : Memahami
Mmanajemen sesuai Moy kesenjangan
: penelitian yang baik .
konsentrasinya penelitian

Yang terpenting juga
Memahami isi Jurnal memahami Teori
dengan baik lImu Manajemen
dengan baik




Penelitian yang baik

What is good research
(Cooperdan Schindler,2014)

Good research

Follow the Empiricall
standards—> : : i
R systematic base on
scientific rocedure

method ¥

—

Dr Wilhelmus Hary Susilo- WORKSHOP
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The ethic clearance

‘Daya saing

‘Nasional-
Internasional

.dilembagakan

Dr Wilhelmus Hary Susilo- WORKSHOP
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Sembilan dimensi

The 9-DIMENSIONS of the CHARACTERISTICS OF
RESEARCH SCIENTIFIC METHOD

PURFOSE CLEARLY
Research process detailed RESEARCH DESIGM

DEFINED = Symptom _ _ ————>»
: ? p! = Provide proposal TROUCHT LY PLANMNED
organizations

LIMITATIONS FRANEKLY /[
————>= terbuka- EE— ADEQUATE AMNALY SIS
REVEALED /diperlihatkan

HIGH ETHICAL
STANDARDS APLLIED

RESEARCHES'S
= EXPERIEMCE REFLECTED
= with report

FINDING PRESENTED
—> CONCLUTION JUSTIFIED
UNUMBIQUITY s

Cr. Ir. Wilhelmus Hary Susilo, MM,

AT, . 35HRA —POST=
CRADUATE FEBE_UFPI YAl 12/22,/201%9

Dr Wilhelmus Hary Susilo- WORKSHOP
NASIONAL 2020
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LOGIKA PENELITIAN

RESearch GAP

MASALAH BISNIS: terjadi
penurunan penjualan

MASALAH PENELITIAN:
statement

TUJUAN PENELITIAN:
mengisi gaps riset
sebagai suatu
KEBAHARUAN-NOVELTY

JUSTIFIKASI: Grand

Theory, Midle range

theory and practice
theory

Kajian theory dan
penelitian terkait

PERTANYAAN
PENELITIAN: how, what

Metode: analisis dan
sintesis data (Lisrel,
eviews etc.), hasil dan
pembahasan

.

Temuan penelitian,
kesimpulan, saran,
kontribusi dan
keterbatasan penelitian,
acknolgement




Proses penelitian bisnis

THE RESEARCH PROCESS,

CooperdanSchindler,2014)

Clarifying The Research
Question

FResearch proposal

Research design
strateqy

Data collection &
Preparation

Data Analysis dan
Interpretation

Management
Decision

8/15/2020

Dr Wilhelmus Hary Susilo- WORKSHOP
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Cr. Ir. Wilhelmus Hary Susila, MMM,
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CRADUATE FEE_UPI YAI 12/22/2019
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RESEARCH GAP- AN IDEA FOR
MANUSCRIPTS

PIRAMIDA BERPIKIR
BLOOM TAXONOMI

MENILAI SINTESIS (MENILAI,
MENELAAH,MEMPERTAHANKAN DAN MEMBERI

PIKIRAN KRITIS)-CIPTA KARYABARU & ORISINAL

MENERAPKAN- MENGANALISIS

MENGINGAT -
MEMAHAMI




The 5 research gap- generating for an

idea of manuscripts (Prof. Au

oust

Kesenjangan penelitian merupakan hal yang dianggap celah
yang harus digali dan dikembangkan menjadi suatu

penelitian bisnis

1. Tatanan
konseptual baik
tetapi teori tidak ada
(open- ended)

2. Masalah penelitian
yang belum selesai
(hipotesis utama di
tolak) » digunakan

konsep mediasi)

3. Hasil penelitian

yang memberikan

konklusi yang tidak

kuat. > paradigma
dan solusi

4. Hasil penelitian
baik tetapi terdapat
banyak ketidak
jelasan proses atau
peran. - input-
proses-output
dengan mengisi
Intervining yg
dikembangkan dari
Grand Theory secara
ONTOLOCGI pemikiran
bebas- hakekat

5. Gap- dgn Masalah
yang dikembangkan
dari KELEMAHAN
penelitian
sebelumnya.

8/15/2020

NASIONAL 2020
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KOMBINASI- THEORITIKAL GAPS-
RESEARCH GAPS DENGAN BISNIS- GAP

1. PREPARING AN APPROPRIATE MODEL.
2. WHAT KINS OF COMBINATION OF VARAIBLES TO EXPLAIN THE

e

PARADIGMN?
o

4.1S YOUR MODEL TO

3. WHAT KIND OF RELATION IS ASSUMED AND - ANALYZED THE REVIEW

ANALYZED BETWEEN VARIABLES? PARADIGMN BASE ON
THE PREVIOUS STUDIES?

5.1S AN APPROPRIATE 6.1S THE METHOD FOR 7. CAN MEASURING
HYPHOTHESIS MEASUREMENT OF A VARIABLES BE CERTAINLY
PROPOSED? | VARIABLES DECIDED? CONTROLLED?




8/15/2020

2 APPROACH

earch conducted with A
1 roach for findings the

Dr Wilhelmus Hary Susilo- WORKSHOP
NASIONAL 2020

EARCH GAP (Jaworski, 201§
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GAPS NO 4

ing lndlcated clearly a
«i_g._ap', that study on

e among study were still
sonsculsive

—

Dr Wilhelmus Hary Susilo- WORKSHOP
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PROSES SINTESIS MENGISI GAP

PENELITIAN

Figure 1

Sy thesis Process of MAIsCap Concept

Firm-Specific Marketing Capital
(Griffith and Lusch, 200T)

v

Markcting Stratcgy Creativity (Slater

et al, 2010)

|

}

Strategic Asset

(Nosela &Petroni 2007,

Worley et al 2010)

l

Creative Marketing
Capability (Griffith et al
2010; Theodosiou et
al, 2012)

Architectral
Capability
Jacob & Swink 2011;
Park&Fujimoto 2012)

Isolating Mechamsm in
Strategy Development
(Li&Tsai, 2010)

l

Strategic
Capability

(Ferdinand, 2013)

\/

Marketing Architectural

Capabiliry

8/15/2020

Marketing Architectural
Isolatimg Capability

Isolating
Strategic
Capability

DIPONEGORO

Dr Wilhelmus Hary Susilo- WORKSHOP
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CONTOH MENULISKAN TUJUAN
PENELITIAN YANG MEMILIKI NOVELTY

TUJUAN PENELITIAN

Penelitian ini bertujuan mengeksplorasi hubungan
antara orientasi pelanggan terhadap kinerja tenaga
penjualan serta mengeksploitasikannya ke dalam model
konseptual baru yang berpijak pada dua teori utama
yaitu Resource Advantage theory of competion and
Service Dominant Logic.

Sumber : Disertasi Hidayat, 2018 Lab Sains Pemasaran
DIM PSDIE FEB Undip

Laboratorium Sains Pemasaran /% Prof. AGF Management Research Forum
Fakultas Ekonomika dan Bisnis Undip CP )_, Training, Research Modeling & Supervision Services



TEKNIK MEMAHAMI ARTIKEL JURNAL

BACA KESIMPULAN

(Wwahhh tapisulit lho
memahaminya)=2gampangnya????

LIHAT MODEL YANG
DIKEMBANGKAN si penulis

MEMBACA
ARTIKELJURMNAL

KENALI VARIABELNYA.....SEHINGGA
FAHAM ISI MODEL: Antesedens dan
konsekuensinya

Cari maknanya variable
melalaui INDIKATOR

LIHAT KESIMPULAN PENGUIJIAN
HIPOTESISNYA — Petakan GAP

Laboratorium Sains Pemasaran /=" Prof. AGF Management Research Forum
Fakultas Ekonomika dan Bisnis Undip C} ) Training, Research Modeling & Supervision Services



THEORY- ORGANIZATIONAL

THEORY

OF MAMAGEMENT SCIEMCE &

ORGAMIZATION

THE ORGANIZATIOAL THEORY

THEORY

1. ADJUSTMENT-COST THEORY
OF THE FIRM, 2. AGENCY,3.
BEHAVIORAL THEORY OF FIRM,
4_BOUNDED RATIONALITY
THEORY.5. COMPETENCE BASED
THEORY,6. CONTINGECY
THEORY, 7. ECLECTIC THEORY OF
INTERNATIONALA PRODUCTIONS,
8. GAME THEORY, 9. INDUSTRIAL
ORGANIZATION, 10.
INFORMATION ECONOMICS
THEORY, 11_INSTITUTIONAL
THEORY.

8/15/2020

12 KNOWLEDGE-BASED VIEW
OF THEFIRM, 13. NETWORK
THEORY, 14. ORGANIZATIONAL
ECOLOGY, 15. PROSPECT
THEORY, 16. REAL OPTIONS
THEORY, 17. RESOURCE-
ADVANTAGE THEORY, 18.
RESOURCE-BASED VIEW OF THE
FIRM, 19. RESORCE
DEPENDENCE THEORY, 20.
SERVICE- DOMINANT LOGIC, 21.
SIGNALING THEORY.

NASIONAL 2020

22 S0CIAL CAPITAL THEORY, 23.
STAKEHOLDER THEORY, 24 _
STRATEGIC CHOICE THEORY, 25.
SYSTEM THEORY, 26. THEORY OF
COMPETITIVE RATIONALITY, 27.
THEORY OF MULTIMARKET
COMPETITIONS, 28. THEORY OF
THE GROWTH OF THE FIRM, 29.
THEORY OF THE MULTINATIONAL
ENTREPRISE, 30. TRANSACTION
COST ECONOMICS, 31. UPPER
ECHELONS THEORY.

27




HINDARI “ISTANA PASIR”

The foundations in scientific

GENERAL GRAND

THEORY THEORY MIDLE RANGE THEORY

RESOURCE ' Resources base |
DRIVING | 7|  theory J
PARADIGMN: R- &
ATHEORY OF |
COMPETITIONS |

MRT

MARKETING

SCIENCE VALUE

CREATION& '\
VALUE DELIVERY

Net work theory
SERVICE DOMAIN
PARADICM: SERVICE sy Net work capital
DOMINAD LOGIC
J Hedonic value theory

CULTURAL INTERACTION
PARADICM: CRAND

TEORY CONSUMER \_
L CULTURE THEORY
. ’ Or Wilhelmus Hary Susilo 2019 8/31/2019

Dr Wilhelmus Hary Susilo- WORKSHOP
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TAHAP MELAKUKAN LITERATURE

.

REVIEW PADA SUATU TEORI

PAHAMI
FENOMENA-
PARADIGM
TERKAIT TEORI

PREMIS TEORI

.

PENEKANAN TEORI

L

BENEFITS

SUCCESSFULLY

DIMENSIONS

MAIN- BODY OF

KNOWLEDGE




THE R-A THEORY

BACK GROUND ON RESOURCES-
ADVANTAGE THEORY (Hunt,
2011,pp73)

REVIEWING in strategic
managemen,
concerning. resources-
based strategy.

Misguided pada
indudtrial startegy
development.

Heterogeneus demand
theory

Should be able to
explain the reason of
exsitence of firm and
what limit of size and

scopes

Evolutionary Process
Theory of competition

Dr Wilhelmus Hary Susilo- WORKSHOP

8/15/2020 NASIONAL 2020
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PREMISES

THE FOUNDATION 9 PREMISES
OF R-A THEORY

1. Demand is 2. Consumer e
. N 3. Human motivation
heterogeneous across informationis : :
: . oy . : I1s constrained self-
industries, within imperfect/tidak

. : : interest seeking.
industries and dynamic sempurna and costly 9

5. The Firm’s
informations is
imperfect/tidak

sempurna and costly

4. The firm’s objective
is superior financial
performance

Dr Wilhelmus Hary Susilo- WORKSHOP

NASIONAL 2020 #
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NEXT

6. The Firm’s resources are
financial, physical, legal,
human, organizational,

informational and relational.

/. Resources characteristic
are heterogeneous and
imperfectly mobile.

8. The role of management 9. Competitive dinamics are
IS to recognize, understand, disequilibrium-provoking,
create, select, implement with innovation
and modify strategies. endogeneus.

Dr Wilhelmus Hary Susilo- WORKSHOP

8/15/2020 NASIONAL 2020
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THE STRESSES

R-A THEORY STRESSES THE
IMPORTANT OF

2. HETEROGENEOUS FIRM

1. MARKET SEGMENTS RESOURCES

4. MARKETPLACE

3. COMPARATE POSISITIONS OF

ADVANTAGE/ COMPETITIVE
DISADVANTAGE IN ADVANTAGE /
RESOURCES

DISADVANTAGE

Dr Wilhelmus Hary Susilo- WORKSHOP

8/15/2020 NASIONAL 2020
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MAIN-BODY OF KNOWLEDGE

Societal resources,
societal institutions,
Competitors- supplier,

Consumers, Public
policy

| MARKET
POSITION | (. SUPERIOR

. COMPERATIVE 3
:::l wmcs . COMPETITIVE PARITY
.COMPARATIVE AGVANTARE e
) +PARITY
DISADVANTAGE Ao
DISADVANTAGE ) FINANCIAL

A PERFORMANCE

Dr Wilhelmus Hary Susilo- WORKSHOP
NASIONAL 2020
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THE BODY OF KNOWLEDGE

THE CATEGORY AS THE VARIABLES

FOR RESEARCH

1. FINANCIAL: CASH RESOURCES, ACCES TO
FINANCIAL MARKET

=

3. HUMAN: SKILL
AND KNOWLEDGE
OF INDIVIDUALS
EMPLOYEE

3. LEGAL: TRADEMARKS, LICENCES

4. 5. INFORMATIONAL: }

ORGANIZATIONAL: KNODLEDGE FROM ?lﬁtf\l}?(::\losr;?;s

COMPETENCES, CONSUMERS AND WITH SUPPLIERS
CONTROLS, POLICY, COMPETITIVE

INTELLEGENT sk st WORGHOP.
8/15/2020 ‘ r Wilhelmus Hary Susilo-

NASIONAL 2020

- . —

2. PHYSICAL:
PLANT,
EQUIPMENT

35



KEBERHASILAN

FIVEFACTORS SUBSTANTIALLY
EXPLAIN R-A THEORY’S SUCCESS

1. ADRESSES IMPORTANT 2. EXHIBITS HIGH

ISSUES IN BOTH 3. RESPECT OTHER
MACROMARKETING AND ?:ELI;\IIC'?’I{)I‘.\'/-SIE(Y)V?/?IE DISCIPLINE’ LITERATURES
MICROMARKETING

4. HAS BEEN PUBLISHED 5. HAS NORMATIVE
IN NON MARKETING IMPLICATIONS FOR

JOURNALS | MARKETING

Dr Wilhelmus Hary Susilo- WORKSHOP

NASIONAL 2020 36
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DESIGN RISET DAN HIPOTESIS

UJI HIPOTESIS sesuai dengan Kklasifikasi penelitian

PENELITIAN DASAR
PENELITIAN MURNI
Basic- Pure Research
(TESIS & DISERTASI)

PENELITIAN TERAPAN
Applied Research

g INDONESIAN MARKETING ACADEMY

<4 PERHIMPUNAN ILMUWAN PEMASARAN INDONESIA

8/15/2020

\
HIPOTESIS MENGENAI
ESENSI SEBUAH KONSEP
BARU
_/
@ e

HIPOTESIS MENGENAI
MANFAAT SEBUAH KONSEP
BARU
(Dalam bentuk hubungan
baru, pengaruh baru, dsb

, >

o HIPOTESIS MENGENAI 5

ESENSI SEBUAH KONSEP
PADA SEBUAH OBYEK

i TERTENTU )
~ ~
HIPOTESIS MENGENAI HASIL
PENERAPAN SEBUAH

KONSEP PADA OBYEK ATAU
SITUASI TERTENTU

S _/

Marketing Science laboratory

DIPONEGORO

FANULTAS EXONOMINA DAN BISNIS UNIVERSITAS DIPONECORD

Dr Wilhelmus Hary Susilo- WORKSHOP
NASIONAL 2020
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The EndNote

\
Input and recall- mempercepat
referensi dan teknik penulisan
sintesis- APA STANDARD

J
~N
Pdf file- pahami dan kuasai
model riset, teori, methods dll
J
~N

Data base- ilmiah dan bereputasi

Dr Wilhelmus Hary Susilo- WORKSHOP
NASIONAL 2020



INSTALL

: <\

LANGKAH

7

N

INPUT PDF DAN DATA
BASE

/

PILIH APA STANDARD, BY |
AUTHORS, TITLE DAN
INSERT SESUAI
KEBUTUHAN- PRINT-
OUT PDF FILE BILA

4

KINGIN MENDALAMI ISI




TERINSTALL

WORKSHOP- NASIOMAL- 2020- Dr WHS- KAPRODI MM FEB UPTYAI -

Design Animations Slide Show Review View EndMote ¥7

Bk S —c

i=| Reset

Paste AV, -
- d slldev % Delete |B | U abe @ Aa

Slides Font [

I=>
ﬁ
1
]
'

&)

Paragraph i Drawing

Shapes Arrange chk _
T Styles~ =7

- = X
©
4 Find
ﬂ];: Replace =
[¢ Select
Editing

AQUTHORS, TITLE DAN
INPUT PDF DAN DATA IMSERT SESUAI
BASE KEBUTUHAM- PRINT-
OUT POFFILE BILA

Dr Wilh=imus Hary SUsila- WORKSHOP
HASIONAL 2020

" PILIH APA STANDARD, BY |

Click to add notes

Dr Wilhelmus Hary Susilo- WORKSHOP
NASIONAL 2020
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GO TO ENDNOTE

". d9-v s WORKSHOP- NASIONAL- 2020- Dr WHS- KAPRODI MM FEB U

Home Insert Dresign Animations Slide Show Review View

b

@ a % % Style: APA 6th -

Insert Insert Selected Insert  Insert Selected
Citation  Citation(s} Reference Reference(s) EndMote! Help

Citations References Farmatting Taols

.__.-‘ Go to EndMote

Bring EndMote to the front of your
screen, It launches EndMote if it is
not already running.

i} EndNote PowerPoint Add-in

Press F1 for more help.

Dr Wilheimus kHary Susile- WORKSHOP

12fzziz08
o NATIONAL 2020

Click to add notes

Slide 30 of 42 | “Office Theme" | & | | DElEER=
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INSERT NEW REFERENCE- SATU
PERSATU

@ File Edit References Groups  Tools  Window Help

ﬁ é Reference @Attached PDF5| g

& ) 1
G| @0 | 2| Y| B mane B I U[P|A A = Aa-
g ReferenceType:lJournalArticle n,n- i
. Encyclopedia
Rating Equation
” Figure
Film ar Broadcast
Author Generic
Government Document
Grant
‘ F@ Year Hearing
Interview
Journal Article
'] Title Legal Rule or Regulation
Magazine Article
Journal Manuscript o
Map
Music
Mewspaper Article
Vol
olume Online Database
Cnline Multimedia
Issue Pamphlet
Patent
Personal Communication =
Pages Podcast
Press Release
Report
Start Page Serial
Standard
Statute
Epub Date Thesis
Unpublished Wark =
. Web Page ~
[ [ | Date
916 AM -
12/22/2019
Layout -
Dr Wilhelmus Hary Susilo- WORKSHOP
8/15/2020
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MUNCUL 8200- DATA BASE
BERDASARKAN AUTHORS

INSIDE THE ENDNOTE

&' EndMote X7 - [LIBRARY PROF AGF MARET 2018] @li”él
& File Edit References Groups Tools Window Help - |[ =] =
@@ & ‘ APA Bth T B @ ﬁ ( } - = | = ’_' ®| e| Ciuick Search = - =
L.:'!J My Librar;r i Search Search Whole Library + [[|Match Case [ Match Words b4
>
Lf'e Unfiled 775) Author ~ Contains - | E] :
ti Trash (452) » & Author “Year Title = |+~
Ol = unfited Groups 3 Kraftl, Peter 2006 =
B New .. © o & <1-52.0-5002243 590000045 2 -main.pdf=
Ty o & Jagdish N. Sheth; Rajendra 5. Sisodia 2012 The 4a's of Marketing
‘ IL—_J #- RESEARC... ()] o & anonim 2000 THE 6 STAGES OF READINESS FOR CHANGE
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Test of hypothesis

Table 4, The Hypothasis Testing with t tast within Structural Moddl

#

No  Hypothasis To. T,  Estimate ;. Remarks

] H. Tk ostmx bmd 19 682 0.73 The antire hypotheses was
engagzment is positively rakated to confimad (the t vahe >
brand halo effact rasonanca, 1 96). The raatest astimate

1 H Tk ostmx bad 143 (.39 valie for the pradiction
angagament {5 positively ralated o was (.73, o the lvbrid full
the brand ahuity. modal was the customar

3 H. The brmd halo eoffadt 380 055 brand engagamant lads o
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THE GOFI

Table 3. The Fitting Hybrid Full Modal

= The measarement of GOF The Targeted Output Level of Fitting
Model
Chi Squars & P Chi Squara / df < 3 607.78/166=  Marginal Fit
ﬂ.ﬂflfg.ﬂﬁ
Eoot Mean Square Error Of EMSEA =008 0.17 MMarginal Fit
Approximation EMSEA P (closa fit)
Normead Fit Index (NFT) NFI > (.9 0.81 Marginal Fit
Non Fit Index (NNFI) NNFI =09 0.83 Marginal Fit
Comparativa Fit Indax (CFT) CFI=09 0.83 Marginal Fit
Incramental Fit Index (IFT) IFI=09 0.83 Marginsl Fit
Ralative of Fit Indax (RFI) RFI > 0.9 0.78 Not Fit
(Goodnass Of Fit Indax (GFI) GFL = 0.9 0.62 Not Fit
Adjusted Groodnass ofFit Index (AGFT) AGFI=09% 0.52 Mot Fit
{Source: Prime data)
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THE EQUATIONS FOR PREDICTING

The structural equations of hybrid model:

BHER = 0.73*CBE, Errorvar.= 0.46 , R2 = 0.54............ (1)

b (0.11) (0.11)

b 6.82 4.12

BE = 0.59*CBE, Errorvar.=0.66 ,R2=0.34.......... ..... (2)

> (0.13) (0.22)

b 4.43 2.97

BUI = 0.55*BHER + 0.25*BE, Errorvar.=0.52 , R2 = 0.48 (3)
b (0.14) (0.11) (0.21)

b 3.80 2.16 2.49
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THE CONCLUSIONS

Conclusions, research contribution and direction for
future research

- Conclusions:

» Indeed, our research result were successfully to
confirmed entire hypothesis’, and the greatest
value was the customer brand engagement
affect to brand halo effect resonance that
impact to pursue the brand usage intent. The
fulfillment model was effectively to building
effect resonance and the corporation within
compatible smart computer should have
building the connection with compatible
computer user both in off line and on line

platform.
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THE RESEARCH CONTRIBUTIONS

- Research contribution:

The research contributions were within 2 (two) area that
pertain; first, the contributions for theoretical implications,
Indeed the conducted with social exchange theory as the
explanations and predicted the relationship for the customer
brand engagement to brand halo effect resonance and brand
equity also an implication to pursue the brand usage intent,
could confirmed and be useful for the compatible smart
computer markets research. Actually, the result finding shows
that the indicators have greats impacts with the best
standardized loading factors value were included;(1). The
customer brand engagement: CBE4 (0.87), CBE5 (0.83), (2).
Brand halo effect resonance: BHER3 (0.88), BHER4 (0.84), (3).
Brand Equity: BE2 (0.87), BE1 (0.86). (4). Brand usage intent:
BUI2(0.90) and BUI3(0.86).
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NEXT

The contribution of the finding

results in this study to the body of
knowledge

» The contribution of the finding results in this study to the
body of knowledge for the social exchange theory in
Interactions others aspect and R-A theory Iin resources
dimensions were pertains; the consumers perceived were
would convenience and proudly for use the product that
could making well engage the corporate with consumers
and also loyal with the computers brand and always happy
to doing word of mouth with each other people. Moreover,
the consumers were always considering the computer
brand in daily used and they were thought for the brand of
the compatible smart- computers. Finally, the pursue the
brand usage intent with the indicators consumers always
used the smart computers although they were other within
the same feature and the consumers always utilize for
long-life.
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NEXT

The second contributions were for
managerial implications,

» The second contributions were for managerial
implications, the corporate were could determining
from the result of this study for making strateqic
planning and action plan for attempt the corporate

oals. The corporate could increase the pursue the
rand usage intent conducted with to facilitated the
off line and on-line setting as the platform for
customers making interaction with other and
corporate itself, so the customers interrelation would
have the bigger halo effect resonance for the smart
computers rand. The corporate was always
production the compatible smart computer for
making customers convenience and proud while used
the computers and could increase the customer
brand engagement.
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